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In the space of just a few months the whole 
world has changed. It is difficult to overestimate 
the impact of Covid-19 on our way of life and 
what the future of this city is going to be. 
Our borough will face huge challenges, as we have done before, and in many 
ways, we have all started to rise to these challenges already. Together.

This Culture Plan is the result of months of hard work, incredible engagement 
from our communities, and our biggest conversation ever with one of our 
most important sectors. It maps out what we all want Kensington and Chelsea 
to be, and how we plan to get there. 

Our consultation was completed before the pandemic broke out – but my 
core belief as the Lead Member for Culture, Leisure and Community Safety 

is that culture has a vital part to play as our borough bounces back. 

To help make this happen, we invested £175,000 in the delivery of 
a digital Carnival for 2020, to encourage everybody to celebrate 
Carnival’s cultural heritage from your own home. We also have a 
longer-term ambition to create a Caribbean Storyhouse and during 
this year we will work with partners to curate this as a digital museum. 

Our new One Year Covid-19 Culture Plan recognises that we need to be 
flexible and change and adapt this plan as the borough recovers. We’ll 
do that by continuing to talk to you and by publishing a wider reaching 
and revised Culture Plan for 2021-2025.

Welcome

Cllr Emma Will
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For now, we have placed emphasis on digital projects and brought them 
forward, so we can make a difference to our communities now, when they 
most need it, as well as support our high streets, markets and tourism, in 
partnership with our cultural institutions. Because we know culture 
not only brings jobs, investment and opportunity, but it also 
supports health and wellbeing and can create experiences and 
opportunities for some of the most vulnerable people in our 
community. 

Culture brings people together, physically and digitally. 
My hope is that this plan helps us all to work together 
and face the challenges ahead, together, as one 
borough, with culture at the very heart of that effort.

Cllr Emma Will

Lead Member for Culture,  
Leisure Services and  
Community Safety
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A Borough Full Of World Class 
Treasures
Ambitions include:

•  Work with our international venues, 
showcasing artists and reflecting the 
borough’s own rich tapestry of cultures, 
beginning with an annual Kensington and 
Chelsea Culture Night, delivered digitally in 
the first year

•  Develop the visitor facilities at Leighton 
House and Sambourne House to enable 
them, as world-class heritage sites, to provide 
an insight into the original owners of the 
houses, one a painter and the other an 
illustrator, at work. Launch new engagement 
programmes for young people and adults, 
including offering the art collection on-line 
and live digital tours hosted by curators, 
making space for critical debate. Prioritise 
Looked After Children (LAC) for internship 
opportunities

Where Culture Is At The Heart Of 
Amazing Places
Ambitions include:

•  Offer Public Art experiences in unusual 
spaces, including art on hoardings, virtual art 
trails across the borough, Creative Crossings 
for High Street Kensington, creative Pop-up 
Spaces in retail units and vinyl shop fronts on 
empty shops. Assist Kensington + Chelsea Art 
Week to work with local artists and creative 
studios to activate store windows along iconic 
high streets in the borough, such as King’s 
Road and High Street Kensington, through a 
series of original exhibitions

•  Work to enable borough-based venues 
to safely re-open when government 
restrictions allow and curate digital 
engagement opportunities delivered by 
partners and signpost these to residents. 
Enable Tabernacle to upgrade its facilities 
and support their GLUE activities, a free 
youth programme utilising the arts and 
team-building activities to inspire young 
people to stick together. Assist The Chelsea 
Theatre with digital engagement activities 
for wellbeing and help with the launch of a 
resident focused community story-telling 
project, bringing together professional 
theatre makers (playwrights, directors, 
designers, actors) with the local community 
in World’s End.

Our Council Plan:  
Ambition – A Place of Culture  
to Visit and Explore

A B 
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Enriching Our Lives By Connecting To Culture
Ambitions include:

•  Support a spectacular and interactive digital 
Notting Hill Carnival and enable a cultural 
programme of wider engagement, ranging 
from archive material drawn from footage 
through the years to residents taking part in 
the Carnival at home, celebrating its roots in 
Notting Hill.

•  Work with the artistic collective Pavilion 
Hive, and others, to connect children in the 
borough furthest away from being able to 
access cultural opportunities and also at 
high risk in order to maximise the use of 
participation to build self-confidence and 
ambition. 

•  Launch a series of “How I Got Here”  
podcasts by artists and key cultural players in 
the borough to highlight to young people the 
different paths into creative work.

C 
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Design Museum
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Section 3 
Covid-19 Impact On 
Culture In Our Borough
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Section 3 
Covid-19 Impact On 
Culture In Our Borough

Museum of Brands
Kensington + Chelsea Art Week

Artist Sean Steed
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Covid-19 has radically changed this position 
but at the same time has offered space or 
ideas, to enable meaningful connection within 
communities to flourish.

Covid-19  
Impact On Culture In Our Borough

In December 2019, a novel strain of coronavirus 
(Covid-19) was reported in Wuhan, China. As 
of now, Covid-19 has since spread to over 150 
countries worldwide and on 11 March 2020 
the World Health Organisation (WHO) declared 
Covid-19 a pandemic.

None of us could have imagined a day when 
the bustling high streets in our borough 
would be closed, the doors of major cultural 
institutions locked and the gathering of people 
to commemorate activities such as VE Day or 
to engage with Notting Hill Carnival would not 
be possible. Even now as the slow process of 
reopening begins, Covid-19 has forced us to 
change how we behave in daily life. It will impact 
on our cultural life for months and possibly  
years to come.

Our borough usually welcomes more visitors 
annually (20 million) to Exhibition Road than 
travel to Venice each year1. Portobello Road 
Market, famous across the world and featured 
in leading movies including Notting Hill and 
Paddington filmed in the vicinity, would 
normally attract around 6.5 million people, 
with a significant proportion comprising 
international visitors. King’s Road in Chelsea 
is arguably the most famous high street in the 
country, offering one mile through five districts 
with over 300 stores, restaurants and usually 
attracting significant footfall from domestic and 
international tourists.

1  ABTA Magazine 2018

Across the whole of London, the tourist, visitor, 
culture, arts, sports and leisure, hospitality 
and non-food retail sectors are already sharply 
affected2. The culture sector is fully entwined 
with these other elements of the visitor and high 
street economy – they suffer together, and they 
will recover together. This means that getting the 
borough’s cultural life up and running again is 
not just important for the culture sector itself – it 
can play a crucial role in the wider recovery of 
our economy and high streets, helping to unlock 
the spending power of residents and visitors 
alike. 

2  ONS; Coronavirus and the economic impacts on the UK: 23 April 2020

Our borough is like no other in London. We have 
a unique combination of cultural histories, with 
less than half of all residents (48 per cent) born 
in the United Kingdom and a high proportion of 
residents who describe themselves as belonging 
to a non-British identity (38 per cent). This 
offers a diversity of culture and experiences, 
viewpoints and lenses, that generates a pool of 
talent celebrated around the world.
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We see the role of community and engagement 
with cultural activity one key to the recovery 
process. With the majority of children being 
educated at home behind closed doors during 
Covid-19 lockdown, our cultural institutions 
have been focusing on assisting parents and 
carers to use this time to learn more about their 
collections, their staff and their history. Many 
have challenged people to be creative and 
across the borough most cultural providers have 
offered digital engagement activities, including 
our own Leighton House and Sambourne 
House. The V&A has been collecting, creating 
and preserving a rich portrait of life under 
lockdown as expressed through resident’s visual 
imagery during this time, elements of which will 
be included in their permanent collections. 

This rapidly revised one-year Covid-19 Recovery 
Culture Plan takes into account what we have 
heard, the dramatic change in our day to day 
lives and amplifies our commitment to removing 
the barriers to accessing culture. With support 
having been offered to business and the cultural 
sector, it is unclear when, and in some cases if, 
the sector will be able to sustain itself  
financially. 

We will work with residents to enable them to 
run activities (physically or digitally) to celebrate 
Black History Month (1-31 October), with small 
grants of up to £500 being made available. We 
will feature these events on our new Culture 
website that is being launched in the autumn. 
These activities help culture to be in closer reach 
for householders who may not have previously 
been able to engage.

To ensure that local talent flourishes, we have 
stood by our commitment to offer £60,000 
of Arts Grants in the year. We will launch an 
open call for a new Arts Grants Panel, for the 
people on this Panel awarding the funds to 
be representative of the composition of the 
borough’s residents. 

Looking forward, throughout this year we will 
gather data, work in partnership with others 
and continue to listen carefully, in order to fully 
understand the new challenges. We will publish 
an Annual Review at the end of this first year 
to show levels of engagement and highlight 
personal stories and journeys.

At the same time, as lockdown eases, there are 
opportunities to assist with new ways of working 
including facilitation of drive or cycle in cinemas, 
socially distanced seating within venues and the 
revitalisation of high streets through the creation 
of Business Improvement Districts. 

Examples of new ways of working in this period 
include Chelsea History Festival curating work 
on-line, Kensington + Chelsea Arts Week’s 
360-degree tours of artist’s studios and making 
plans for Meanwhile spaces at Kensal Canalside.

Kensington + Chelsea Art Week
Artist Laura Ford
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Section 4 
What We Heard 
During Our Culture 
Conversations
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Notting Hill Carnival
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What We Heard  
During Our Culture 
Conversations

To develop the Culture Plan, we started a conversation with 
more than 5,000 people who live, work or learn in the borough 
– including residents, children and young people, artists, 
curators and librarians, retailers, market traders, leaders of 
cultural organisations and those working in education. During 
lockdown due to Covid-19, we continued these conversations 
by holding a virtual Culture Conversation Conference with 80 
creative providers and practitioners in April 2020. Here are some 
of the perspectives that you shared with us. Further examples 
are highlighted throughout this document, showing how these 
conversations translate into actions.

Culture Plan 2020-2021Culture Plan 2020-202120 21

“How do all 
residents feel like 

the whole borough 
is their home, and 
explore different 

parts of their 
home?”

“Notting Hill Carnival is a 
cultural event full of meaning 

and references to our 
community. Unbelievable 

atmosphere, great sense of 
community, wonderful Afro-

Caribbean music development, 
other cultures being welcome 

and taking part in the 
celebrations”

“Markets are the ‘special’ 
draw of the area - part of the 

historic fabric, a central part of 
its richness and characteristic. 

We need to ensure all is 
done to retain and protect 
the ‘character’ of the street 

markets on Portobello Road 
and Golborne Road”

“This borough  
is a set of  

communities -  
a vast patchwork  

of people”

“Social cohesion  
is a big issue which 

can be tackled 
through culture”



24 Hearts Up The Junction Carnival Project
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“Why not tap into 
the boroughs 

creative ‘elders’ 
as mentors and 

advisors?”
“Hyper-local is 

the way forward 
for Covid-19 

recovery”

“Give everyone the  
chance to celebrate, show  
and tell people about their 
cultures - there is a strong 
desire from people to say  

‘This is me/my work’ ”

“Now is a good time  
for inventing new 

art forms and ways 
of sharing cultural 

experiences”
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Chelsea in Bloom
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What We Will Do – 
Action A3

We will run quarterly digital “come 
and discover” cultural visits for 

residents, working with the borough 
Community Champions to reach 
out to communities least likely to 

usually participate. The people 
leading the trips will be diverse in 

their approaches and from different 
cultural backgrounds

What  
We Heard

To engage a  
community,  

you need to go  
where it is



Section 5 
2020/2021 Delivery Plan 
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Section 5 
2020/2021 Delivery Plan 
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2020/2021  
Delivery Plan

Number Action Delivery Mechanism Key Partners

A1 Create an annual Kensington and 
Chelsea Culture Night

Digitally Borough Venues and 
Creatives

A2 Develop the visitor facilities at Leighton 
House and Sambourne House. Launch 
new engagement programmes for 
young people and adults, including 
offering the art collection on-line and 
live digital tours hosted by curators, 
making space for critical debate. 
Prioritise Looked After Children (LAC) 
for internship opportunities

This activity will 
continue as planned

Leighton House
Sambourne House

A3 Quarterly digital “come and discover” 
cultural visits for residents, working 
with the borough Community 
Champions to reach out to 
communities least likely to usually 
participate

Digitally with 
opportunities to 
open up as lockdown 
eases

Borough Venues

A4 Work with the Local Account Group 
to ensure ongoing access to cultural 
services for residents with a variety of 
needs

Digitally Local Account Group

A5 Work with our major institutions to 
ensure that Discover South Kensington 
benefits residents, with a focus on local 
visitors in 2020/21 

Digitally Discover South 
Kensington

A6 Offer support and advice for filmmakers 
and promote the borough as a film-
friendly location

Continue to offer 
advice during Covid-19 
lockdown and  
prepare to relaunch 
our iconic locations 
when restrictions are 
lifted 

Earls Court and 
Portobello Film Festivals

A Borough Full Of World Class TreasuresA 
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Number Action Delivery mechanism Key partners

A7 Work with providers to improve access 
in cultural venues within the borough 

Digitally Borough Venues

A8 Review the Exhibition Road Key Decision 
report with specific reference to the 
Exhibition Road Event Policy

Through extensive 
consultation, but 
conducted digitally

Exhibition Road Events 
Advisory Group and 
Residents

A9 Assist the expansion of New Youthquake 
to further engage with young people in 
the borough and support their creative 
ambitions, with the allocation of stalls 
to be proportional to the composition of 
our residents

Digitally Portobello and  
Golborne Road 
Management 
Committee
Westway Trust
Youth Council

A10 Ensure Council owned cultural assets 
offer opportunities for residents to 
engage

Collate digital 
engagement 
opportunities and 
communicate to 
residents

Leighton House
Sambourne House 
The Chelsea Theatre
Tabernacle
Opera Holland Park
Association for Cultural 
Advancement through 
Visual Art (AVAVA)
RBKC Libraries and 
Archives
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What  
We Heard

Challenging accepted or 
expected stories about art is a 

great way to encourage people to 
question the world around them 
and to ‘unlearn’ outdated views. 
It also shows young people that 

there is a space and need for 
them in the arts and cultural 

sector

What We  
Will Do – Action A2
We will make available on-line the 
art collection from Leighton House 

and Sambourne House and facilitate 
conversations about the pieces, their 
references, meanings and relevance 

in today’s society

Flaming June by Frederic Lord Leighton
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What  
We Heard

As residents here we are  
keen to ensure the benefit  

of culture is extended to  
everyone in the  

borough

What We Will Do –  
B6, C1, C2 and C25

We are working with the organisers of the 
Notting Hill Carnival, who will deliver a 

package of on-line engagement activities 
leading up to and over the Carnival weekend

We are working with English National Ballet 
School’s Artistic Director Viviana Durante to 

develop an on-line tutorial and performance 
opportunity for residents with different  

levels of dance skills

Notting Hill Carnival
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Where Culture Is At The Heart Of Amazing PlacesB

Number Action Delivery Mechanism Key Partners

B1 Launch an arts commissioning on 
hoardings programme, working with 
borough based visual artists

Commissioned 
digitally

K+CAW 

B2 Create a Public Art Trail and develop 
with partners Public Art initiatives across 
the borough

Digitally with 
opportunities to open 
up as lockdown eases

K+CAW 

B3 In Council owned properties and 
through negotiation with landlords, to 
animate High Streets, offer creative pop-
up spaces and develop a mentoring 
programme to assist start-up retailers, 
including young people

This activity will be 
developed during 
Covid-19 lockdown in 
order to implement 
after lockdown has 
been lifted

Youth Council
Landlords
Creative Practitioners
Retailers

B4 Work with shop owners to pilot vinyl 
shop fronts to build awareness of local 
cultural offers

This activity will be 
developed during 
Covid-19 lockdown in 
order to implement 
after lockdown has 
been lifted

Landlords
Creative Providers
Retailers

B5 Work with Tabernacle to further develop 
its identify as the Arts Centre for the 
north of the borough, and Chelsea 
Theatre for the south

Digitally with 
opportunities to open 
up as lockdown eases

Tabernacle
Chelsea Theatre

B6 Create cross-borough arts activity, led 
by professional artists and facilitated by 
the Culture Team, that all residents can 
participate in, in person or digitally

Digitally with 
opportunities to open 
up as lockdown eases

Notting Hill Carnival
English National Ballet 
School
Residents

B7 Host a creative conversation each 
quarter to connect people working in 
the sector

Digitally Borough Venues and 
Creatives

B8 Promote market trading on Portobello 
and Golborne Road and in other market 
sites across the borough

This activity will 
continue as Markets 
have been kept open 
during Covid-19 
lockdown

Portobello and Golborne 
Road Management 
Committee

B9 Use parks to host traditional circuses 
and drive or cycle in cinemas

This activity will 
continue as planned

RBKC Parks
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Number Action Delivery Mechanism Key Partners

B10 Extend the use of community rooms for 
creative activities in housing estates to 
assist development artistic potential by 
social housing residents

This activity will be 
developed during 
Covid-19 lockdown in 
order to implement 
after lockdown has 
been lifted

RBKC Housing 
Department

B11 Create a Cultural Quarter in Kensington 
High Street, incorporating the Town 
Square and library

This activity will be 
developed during 
Covid-19 lockdown in 
order to implement 
after lockdown has 
been lifted

Retailers
RBKC Libraries

B12 Ensure culture is considered within 
the plans for the Kensal Canalside 
Opportunity Area and other major 
developments including Earl’s Court 
and Lots Road

This activity will be 
developed during 
Covid-19 lockdown in 
order to implement 
after lockdown has 
been lifted

RBKC Planning 
Department
Residents

B13 Support emerging and established 
artists using s106 funding

This activity will 
continue as planned

Creative Practitioners

B14 Develop the gallery space at Kensington 
Town Hall 

This activity will be 
developed during 
Covid-19 lockdown in 
order to implement 
after lockdown has 
been lifted

Creative Practitioners
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Number Action Delivery mechanism Key partners

B15 Encourage the development of local 
festivals including Chelsea History 
Festival to bring communities together 
and enable intergenerational working

Digitally with 
opportunities to open 
up as lockdown eases 

Chelsea History Festival

B16 Facilitate use of outdoor spaces to 
showcase performance work

This activity will be 
developed during 
Covid-19 lockdown in 
order to implement 
after lockdown has 
been lifted

RBKC Parks

B17 Work with Exhibition Road Events 
Advisory Group to host the annual Great 
Exhibition Road Festival, connecting 
some of the world’s most iconic 
institutions in a fusion of the arts and 
sciences

This activity will be 
developed during 
Covid-19 lockdown 
and implemented 
through digital 
mechanisms

Exhibition Road Events 
Advisory Group

B18 Pilot an Evening Activity Zone in 
Kensington High Street 

This activity will be 
developed during 
Covid-19 lockdown in 
order to implement 
after lockdown has 
been lifted

Retailers
Landlords
Residents

B19 Maximise the benefit of filming in the 
borough by promoting famous film 
locations

This activity will 
continue as planned 
after lockdown has 
been lifted

Film Companies

B20 Deliver a Markets Plan for the borough This activity will be 
developed during 
Covid-19 lockdown in 
order to implement 
after lockdown has 
been lifted

Portobello and 
Golborne Management 
Committee
Market Traders
Residents
Retailers
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What  
We Heard

There is agreement that there 
are social and economic divides 
in the borough that need to be 
addressed. As creatives, we can 
attempt to bridge these divides 

by sharing resources

What We Will Do – 
Action C21

We are developing a Culture website 
that enables residents, creative 

providers and practitioners to find out 
information about digital activities, 
workshops and shows, mentoring 

and training opportunities, available 
rehearsal space and to offer up arts 
equipment and supplies no longer 

needed

Culture Plan 2020-2021Culture Plan 2020-202134 35



Number Action Delivery Mechanism Key Partners

C1 Support a safe and spectacular digital 
Notting Hill Carnival ensuring cross 
Council team working to assist in the 
delivery

Digitally Notting Hill Carnival
GLA
Westminster Council

C2 Work with partners to connect children 
in the borough furthest away from being 
able to access cultural opportunities 
and also at high risk in order to 
maximise the use of arts and culture 
participation to build self-confidence 
and ambition

Digitally. Work with 
partners, such as 
West London Zone, 
to communicate to 
families and carers

Pavilion Hive
West London Zone
Borough Venues

C3 Work with partners to create podcasts 
highlighting role models in the creative 
industries and their career path

Digitally Borough Venues and 
Creatives

C4 Create a Caribbean Storyhouse, working 
with partners to curate this as a digital 
museum

Digitally Residents
Borough Partners

C5 Support the development of 
international creation centres for 
artistic residencies, such as the Studio 
in Chelsea & Westminster Hospital, to 
enable work to be created and viewed in 
the borough by digital and other means

This activity will be 
developed during 
Covid-19 lockdown in 
order to implement 
after lockdown has 
been lifted

CW+
The Chelsea Theatre
Borough Venues

C6 Support the Tri-borough Music Hub 
working with schools, pupils, teaching 
staff and the community to provide 
opportunities for all to develop a life-
long love of music and realise their 
musical pathways

Digitally with 
opportunities to open 
up as lockdown eases

Tri-borough Music Hub
Royal Albert Hall
Royal College of Music

C7 Continue to award £60,000 through 
arts grants each year and develop a 
borough-based Panel representative 
of the composition of the borough’s 
residents

Applications closed 
1 May 2020 for the 
first half of the year. 
Applicants were asked 
to consider the use of 
digital delivery in their 
applications

Borough Venues and 
Creatives

Enriching Our Lives By Connecting To CultureC
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Number Action Delivery Mechanism Key Partners

C8 Create a Small Grants Programme for 
Black History Month activities

Digitally with 
opportunities to open 
up as lockdown eases

Residents

C9 Create Youth Culture Advocates Digitally with 
opportunities to open 
up as lockdown eases

Youth Council

C10 Support and promote the work of the 
culture-based 2019/2020 Grenfell Fund 
Project bidders

Digitally with 
opportunities to open 
up as lockdown eases

Grenfell Fund Project 
Bidders

C11 Consider inclusion of a dedicated Arts 
and Culture Strand in the 2020/2021 
Grenfell Project Fund

This activity will 
continue as before

RBKC Communities 
Department
Residents

C12 Create a culture passport programme  
to enable each resident child to 
experience 11 cultural activities by  
the age of 11 years

Digitally. This will be 
expanded to include 
virtual visits

Borough Venues

C13 Work with productions intending to 
use the borough as a film location to 
develop a range of “behind the scenes” 
careers trips for young residents, 
prioritising Looked After Children (LAC)

This activity will be 
developed during 
Covid-19 lockdown in 
order to implement 
after lockdown has 
been lifted

Film Companies
RBKC Family and 
Children’s Services

C14 Work with the Sector Skills Council on a 
school’s cultural ambassadors scheme

Digitally Sector Skills Council
RBKC Schools Network

C15 Maximise use of existing spaces within 
libraries and community centres as 
hubs for creative and cultural activity, 
seeking to increase the number of 
performances, exhibitions, events, 
classes and other activities run by or for 
the community in these spaces

This activity will be 
developed during 
Covid-19 lockdown in 
order to implement 
after lockdown has 
been lifted

RBKC Libraries and 
Archives
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Number Action Delivery Mechanism Key Partners

C16 Establish a borough wide culture 
mentoring programme, identifying 
cultural providers, entrepreneurs, 
business leaders, creatives and 
researchers, from inside and  
outside the borough

Digitally with 
opportunities to open 
up as lockdown eases

Cultural Providers, 
Entrepreneurs, Business 
Leaders, Creatives and 
Researchers

C17 Support the development and actively 
promote arts and culture initiatives 
created by those affected by Grenfell 
Tower tragedy by connecting to cultural 
institutions both inside and outside  
the borough 

Digitally with 
opportunities to open 
up as lockdown eases

Cultural Providers
Grenfell Dedicated 
Service

C18 Support the work undertaken as 
part of the Grenfell Recovery, and 
others, in utilising the arts as a “social 
prescription” tool, focussing on 
bereaved and survivors but including 
the wider community also

Digitally with 
opportunities to open 
up as lockdown eases

Cultural Providers
Grenfell Dedicated 
Service Healthcare 
Professionals

C19 Advocate for the Arts Health and 
Wellbeing agenda within each of the 
Council’s services ensuring that there is 
a cultural dimension

Digitally RBKC Departments

C20 Work with providers in the borough  
who deliver cultural activities targeted  
at over 50’s

Digitally Open Age
Kensington and Chelsea 
Older People’s Forum

C21 Develop a new Culture website Digitally RBKC Comms 
Department

C22 Enable celebratory moments such as 
daytime street parties and play days to 
connect neighbourhoods

This activity will be 
developed during 
Covid-19 lockdown in 
order to implement 
after lockdown has 
been lifted

Residents

C23 Annually award the Youth Council 
£5,000 of ‘Cultural Capital’ to allocate on 
cultural projects in the borough

Digitally Youth Council

C24 Reach out to those who are unable to 
physically participate in culture, using 
digital formats

Digitally, developing a 
communication and 
engagement plan 
focusing on harder 
to reach groups and 
targeted audiences

Residents
Borough Venues and 
Creatives

C25 Develop a cultural programme of wider 
engagement in Notting Hill Carnival for 
residents

Digitally Notting Hill Carnival
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What  
We Heard

We need more provision  
for the artists and  

creatives in the North 
Kensington area

What We Will Do 
– Action B12

We raised £1m from the GLA for the 
development of creative spaces in the area 

and we have matched this with £1m from our 
own funds. This year a youth participation 
project is being launched, with a focus on 
digital skills, and a consultation process is 

being undertaken to shape the longer-term 
site ambitions to enable space for creatives 
to be a core element within the proposed 

development of the Kensal Canalside 
Opportunity area. During this year, plans 
will be finalised to enable the installation 
of a temporary facility delivering creative 

workspaces there in 2021
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Section 6 
Measuring Impact 
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Science Museum 
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We will monitor the outputs and outcomes 
arising from individual projects in the action 
plan. We will also monitor the numbers and 
trends reported locally and nationally in  
relation to:

• Engagement by residents in activities 
directly run by Kensington and Chelsea 
Council

• Engagement by residents in activities  
run by partners

• Number of young people in the borough 
studying creative courses

• Engagement with digital initiatives led by 
Kensington and Chelsea Council

• Visitor numbers and types

Publication of the Culture Plan is the start of on-going 
conversations with residents, communities and our partners in 
the public, private and voluntary sectors about delivery.  
We are developing a management framework 
which will include within it measures to 
demonstrate progress in delivering a Culture Plan 
that benefits all.

Measuring Impact

We will publish 
an Annual Review of 
the Covid-19 Culture 
Recovery Plan 2020-

2021 to highlight case 
studies and impact
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Section 7 
Getting Involved 
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Portobello and Golborne Market
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Getting Involved

In addition to the actions we will take as set 
out in the Culture Plan, we are committed to 
continuing to work with partners including 
communities and residents. Only by 
continuing to work together will we achieve 
our aims.
We will promote opportunities to get involved 
widely as these are established including 
opportunities to join the decision-making  
panel for Arts Grants and Black History  
Month Grants.

Throughout this year we will gather data, work 
in partnership with others and continue to 
listen carefully, in order to fully understand the 
challenges. Using this intelligence, will aim to 
publish a revised Culture Plan for 2021-2025.

If you would like to be involved in the work of this 
Culture Plan, or sign up to receive the Culture 
Newsletters, then please do contact us at   
culture@rbkc.gov.uk
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Section 8 
Culture Plan Further 
Reading 
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Culture Plan  
Further Reading

Kensington and Chelsea Council Documents:

RBKC Our Plan for a Successful Local Economy  
Live Work and Learn (2019)

RBKC Local Plan (2019)

RBKC Council Plan (2019-2023)

RBKC Dementia Strategy (2020)

RBKC Strategy for the Re-design and 
Implementation of Youth Services (2018)

Our Commitments to Those Affected by the 
Grenfell Tragedy - RBKC, NHS West London 
Commissioning Group, NHS Central & North West 
London Foundation Trust (2017)

RBKC Strategy for Children and Young People with 
Special Educational Needs and Disabilities aged 
0-25 (2018 - 2021)

RBKC Statement of Licensing Policy 2016 - 2021 
(Amended May 2018 V2)

Documents from External Organisations:

Let’s Create Strategy 2020-2030 (Arts Council 
England) (2020)

Inquiry into The Civic Role Of Arts Organisations 
(Calouste Gulbenkian Foundation (UK Branch) 
(2018)

Taking Part Survey: England Adult Report 
(Department for Digital, Culture, Media & Sport - 
DCMS) (2017/18)

Sustaining Great Art and Culture: Environmental 
Report (Arts Council England) (2018-2019)

Arts, Culture and Wellbeing and Criminal Justice 
(Arts Council England) (2018)

Cultural Activities Artforms and Well-being (Arts 
Council England) (2015)

The Value of Arts and Culture in Placemaking (Arts 
Council England) (2019)

Influences on Older People’s Arts Participation UK 
Survey (Statistica) (2017)
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Glossary:

CW+ is the official charity of Chelsea and 
Westminster Hospital NHS Foundation Trust 
including its hospitals and clinics

Discover South Kensington/ Exhibition Road 
Cultural Group’s members are Natural History 
Museum, the Science Museum, Victoria and Albert 
Museum, Imperial College London, Goethe-Institut, 
Institut franҫais, the Ismaili Centre, Kensington 
Palace, Royal Albert Hall, Royal Borough of 
Kensington and Chelsea, Royal College of Music, 
Royal Commission for the Exhibition of 1851, 
Royal Geographical Society (with IBG), Serpentine 
Galleries, The Royal Society of Sculptors, South 
Kensington Estates, The Royal Parks, the Design 
Museum and Japan House London

K+CAW is the abbreviation used by Kensington + 
Chelsea Art Week

PGMC is the abbreviation for the Portobello and 
Golborne Management Committee
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Page 15 Kensington + Chelsea Art Week
Page 17 Kensington + Chelsea Art Week
Page 33 The Royal College of Music
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For more details visit:  
www.rbkc.gov.uk/leisure-and-culture/leisure-and-culture
Or contact us via email: culture@rbkc.gov.uk 
Copyright Kensington and Chelsea Council


